
SELF-CARE BEHAVIORAL DETERMINANTS BY 
ACTOR AND STAGE

Individual's Behavioral Journey to Self-Care Practice

Government officials and financial entities with a 
particular emphasis on: Policy Makers & Funders

Private and public health center staff, pharmacists, 
Community Health Workers (CHWs) with a particular 
emphasis on: Providers 

HEALTH SYSTEM LEVEL

NATIONAL LEVEL

Community leaders and members, with a 
particular emphasis on: Friends/social influencers

COMMUNITY LEVEL

Family members including mothers and mothers in 
law with a particular emphasis on:Partners

HOUSEHOLD LEVEL
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Individual begins to practice self-care

Individual chooses to practice self-care
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   Individual knows about and understands self-care 

resources, methods, and practices  
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•Access to 
information

•Status and access 
to networks

•Beliefs about self-care 
and its benefits

•Level of confidence and 
skills to be a champion

•Perceived 
norms

•Motivation to      
share

•Perceptions of 
self-care and 
overall 
health topic

•Literacy and 
health literacy

•Motivation and 
self-efficacy to seek 
out information

•Perceived power 
and autonomy

•Perceived 
social support

•Perceived 
power

•Access to 
product and/or 
support

•Skills and 
ability to 
continuously 
learn

•Ability to 
manage 
issues

•Perceived benefits 
based on experience

•Degree of 
self-efficacy

•Sense of 
empowerment

•Level of comfort 
with body

•Skills and 
self-efficacy

•Skills and confidence 
to practice self-care 
effectively and safely 

•Beliefs and 
perceived 
norms

•Past 
experiences 
with healthcare

•Fear and other emotions 
around adopting self-care

•Perceived hassles involved 
in practicing self-care

•Life stage and 
   relevance of 
        self-care
           practice

•Degree of trust, 
encouragement, 
and support between 
partners

•Partner's willingness 
and openness to 
discuss self-care 
options •Partner's 

beliefs, attitudes, 
and perceived social 
      norms

•Level of normative       
acceptance of       

self-care methods 
and practices 

among friends•Partner's       
degree of control   

   over financial 
      resources

•Providers'          
willingness and      
ability to provide   
quality counseling

•Policies and         
guidelines       

around      
digital access    

•Provider 
training   

efforts   

•Supply chain 
and logistics

•Existence of      
healthcare      
guidelines     

that support     
understanding     

the self-care    
needs across    

different    
social classes     

•Laws and policies 
     that influence 
          accessibility of 
              products
                  (affordability, 
                      availability, and 
                         distance)

•Potential         
provider bias in      
self-care method    
or practice choice 

•Conflicts 
of interest 

for providers

•Level of     
provider    

enthusiasm   
about self-care  
and its benefits 

•Level of  
provider   

trust in client's   
ability to   
self-care    

•Providers' 
willingness and 

ability to    
connect clients      
to additional         
resources             

•Power          
dynamics       

in the     
community    

and between   
friends  

•Degree of       
encouragement   

and support   
from friends   

•Friends' and    
social influencers' 
past experiences  

and attitudes    
about self-care     

•Willingness of 
friends or social 
influencers to   
demonstrate     

use        

•Existence of 
spaces for 

collective    
action      

•Partners'       
support     

in making and   
upholding 

decision

•Power and   
gender  

dynamics  
between  
partners   

• Partners' 
willingness   
to pay for    

self-care    
 products      

• Partners' 
beliefs, 

attitudes, and   
perceived      

norms          

•Quality, accuracy, 
and type of self-care 
information shared 
by friends

•Friends' and social 
influencers' beliefs, 
attitudes, and self-care 
practices

•Social norms 
and stigma surrounding 
health topics and 
self-care •Friends' 

willingness to 
share self-care usage 
information and 
         resources

•Providers' 
perceived 
role

•Providers' willingness 
to share information 
about self-care

•Providers' degree of 
knowledge and training 
on self-care practices 
and products

•Providers' availability and willingness to address new and recurring client issues

•Availability of 
various self-care 
products and 
options

•Systems for 
ensuring quality 
lab testing

•Guidelines and 
protocols 
around counseling

•Policies and guidelines 
around who can provide 
certain services or 
sell products

•Existence and 
implementation 
of self-care 
guidelines

•Policies and linkages to health system 
that take into consideration supply, 
time to procure products, and affordability 
to access self-care practices

•Level of provider trust 

and confidence in clients' 

abilities and agency 
•Ability and willingness 
of providers to support and 
empower clients to 
successfully practice self-care

•Type of providers who 
are allowed to promote 
and support 
self-care

•Availability of 
self-care products 
and resources

•Friends' level of 
knowledge and training 
to support initiation

•Existence of 
opportunities 
to practice and learn 
in a group setting

•Friends and social 
influencer's stigma 
or perception of
self-care 
products

•Willingness of friends 
to accompany or assist 
during first use

•Power and
gender dynamics 
between partners

•Level of 
encouragement 
for social experiential 
learning for clients new            to self-care

•Friends' and 
social influencers' 
  openness to share 
      information and 
          learnings with 
              each other

• Partners' 
  perception of 
    benefits and 
      hassles of 
       self-care 
           methods 
             or practices

•Level and 
quality 
of partner's 
support

•Friends' 
willingness 
to maintain 
confidentiality

•Availability 
of qualified lab 
technicians

•Providers' 
willingness to 

encourage 
satisfied clients 
to share their 
experience                       

•Degree to 
which sharing      
experiences         

is simple and            
possible               

•Availability 
and promotion of 

digital platforms        
for sharing             

and advocacy                   

•Partner's 
perceived norms 

around 
acceptability     
of speaking        

out           

•Level of support 
from partners to 
share experience

•Existence 
of models 

for championing 
self-care use 

•Positive or 
negative feedback 

to individual     
acting as          

advocate              

•Level of social 
encouragement  

to share     
experiences        

•Continued 
availability of 
products and 
providers

•Quality 
of self-care 
   related 
      services

•Degree 
of provider 
patience and 
support to clients  
     throughout their
        journey

•Existence of 
   systems to address 
           misinformation

•Policies that 
influence cost, 
convenience, and 
      accessibility of 
         self-care products 

•Laws and 
guidelines that 
influence 
   availability of 
     digital products

•Laws 
  influencing 
   legality of 
    practices

•Partner's perceived
 level of risk

•Partner training 
and knowledge

•Level of trust in 
partner's ability 

           •Policies and laws 
     that impact provider 
training and skills 
  around self-care

•Quality of self-care 
information and degree 
of trust in that 
information

•Funding for 
dissemination 
and product 
development

•Available 
channels for 
dissemination of self-care 
related information

•Policies 
and guidelines 
that influence equitable 
access to information

•Broad 
public education 
and health literacy 
     efforts

•Providers' 
level of digital and 
health literacy

•Provider 
self-care 
attitudes, beliefs, 
and biases

•Partner health 
literacy
•Partner health 
literacy

•Availability of 
confidential spaces   

for people to       
learn and access          

self-care           
products                  

•The timing of when 
       a provider presents 
            information about 
                  self-care 

•Degree of continued 
support, encouragement, 

and assistance to 
manage doubt, 

fear, or side effects
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INDIVIDUAL

The entire framework represents the system in which individuals uptake and maintain self-care 
practices.

Core actors influencing self-care: How actors influence an individual's health literacy, motivation, 
and agency to practice self-care.

Social determinants of health impacting equity of access, ability, and opportunity to practice 
self-care

Individual level influencing factors: How individuals influence health literacy, motivation, and 
agency to practice self-care


