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The 10 Lives, 10 Stories One Message Competition

Competition Winners

A panel of judges composed of experts in SBC and
reproductive health from USAID, FP2030, and
Breakthrough ACTION selected ten winners whose
tories were turned into videos and written briefs.

* MOMENTUM Integrated Health Resilience

Result

The first-place winners worked with Radiant Media
Collaborative to create short videos that brought their
stories to life. Second-place winners worked with
Breakthrough ACTION to develop stories into technical
briefs that grow the body of knowledge in the field of SBC.

10 Lives, 10 Stories, One Message
was a competition to elicit and share
compelling human-interest stories
and demonstrate the power of social
and behavior change (SBC) to
improve family planning and
reproductive health (FP/RH)
outcomes.
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" The Social and Behavior Change Influence Strategy

From... To...

Holistic understandings of SBC and its role
supporting all FP investments

Understanding SBC as a discipline that should
pervade all investments

' Limited understanding of SBC
= Widely differing appreciation for and awareness of the

discipline

Awareness

Increased investment in SBC approaches
from donors and countries

Including demand creation, changing social norms,
improved provider behaviors, improved

contraceptives, etc.

Objectives

Limited investment in SBC

$ Many actors still assume latent demand and approach
FP investments with a clinical mindset

Investment
< Coordinated approach supporting a specific
S '%‘ Limited SBC coordination strategy
g 0 Multiple messages on what SBC is; complementary but Coming together as SBC practitioners to raise the
Q independent efforts to raise profile of SBC importance of the discipline among donors and
<| coordination influencers
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The Process

Website
Panel of First and launch
judges second with
reviewed places Launch event stories in
Call for and winners showcasing four
Stories selected announcead stories languages
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Final Product

« Each winner identified a human interest story from their intervention that
demonstrated the power of SBC to improve reproductive health.

 Together Breakthrough ACTION and each organization developed five
videos and five written stories.

» All ten stories highlight how social behavior change impacted the outcome
of their program.

Social and behavior change empowers
grandmothers to be respected change

agents in their communities and
advocate for their grandchildren.
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Videos
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Results

« 237 People attended the December 2021 Virtual Launch Event.

« Nearly 300 people have visited the website to learn more about the
winning stories.

 The videos and stories developed from this competition positively reinforce
SBC use in the programs and allow these organizations to use these films
and stories as promotional materials to amplify their good work and get
more support for it.
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Lessons Learned
« Storytelling is a powerful tool because it can

« Advocate for SBC to be included in FP/RH interventions.

 Inspire program implementers and researchers to include SBC in their
programs.

e Persuade donors and decision makers to invest in SBC,
« Shape the future of SBC and FP/RH work.

 These products will help increase an understanding of how SBC
contributes to improving RH outcomes and can broaden the SBC
community of practice and make SBC approaches an integral part of every

FP/RH program.

o learn more about the
10 Lives, 10, Stories, One
Message competition scan

this QR-code
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Thank youl!
Merci!

For more information, please contact:

Kendra Davis
Program Specialist
kendra.davis@jhu.edu

@ www.breakthroughactionandresearch.org

@ @BreakthroughAR @ @Breakthrough_AR @breakthrough-action-research

This presentation is made possible by the generous support of the American people through the United States Agency for

International Development (USAID). The contents are the responsibility of Breakthrough ACTION and do not necessarily reflect
the views of USAID or the United States Government.
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