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Underlying Principles

1. Promote effective coordination
2. Understand and segment audiences
3. Address providers as an audience
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Thank You

For more information, please contact:

Heather Hancock
Senior Program Officer
Heather.nancock@jhu.edu

www.breakthroughactionandresearch.org

@ @BreakthroughAR @ @Breakthrough_AR @breakthrough-action-research

This presentation is made possible by the generous support of the American people through the United States
Agency for International Development (USAID). The contents are the responsibility of Breakthrough ACTION and do
not necessarily reflect the views of USAID or the United States Government.
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