Understanding the
Filipina woman's FP journey

Formative Research using a Human-Centered Design (HCD) Process to
Understand Family Planning Method Discontinuation in the Philippines

Billie Puyat Murga, MSc
Senior Program Officer, Johns Hopkins Center for Communication Programs
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« A multicultural and
multisectoral team from

different parts of the world
collaborating during a global

pandemic

USAID Breakthrough ACTION
and ReachHealth projects,

ThinkPlace SG, the
Philippines’ regional

Department of Health (DOH)
and the regional Commission

on Population and
Development (POPCOM)
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Why are we doing this?

1in 3 women with unmet need are past contraceptive
users based on a study on DHS data across 34 countries®

*Jain AK, et al., 2013

Y USAID - D gmsronas, IR Cresstrousr g
%’W‘QINAL:::@»"'; FROM THE AMERICAN PEOPLE ‘. Th I n k Pl a Ce F Programe- " ACTI O N ‘

Programs* ~ |NTERNATIONAL  FORSOCIAL & BEHAVIOR CHANGE




Why are we doing this?

A woman's family planning journey doesn't end with
adopting a contraceptive method. It's only the beginning.

Y USAID - Dgmsrona: GIRT]  Sreskirouse g
%’n‘ol»,n:::ev‘g FROM THE AMERICAN PEOPLE ‘. Th I n k Pl a Ce (\ Programe- " ACTI O N ‘

Programs* ~ |NTERNATIONAL  FORSOCIAL & BEHAVIOR CHANGE




/“

.‘
)
improve the approach ’ /

of healthcare providers to lower

discontinuation? i
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"Learning is fun!" by ROSS HONG KONG is licensed under CC BY-NC-SA 2.0.

INTENT CENTRAL DESIGN CHALLENGE

How might we understand the

Filipina woman’s - | BT 2
contraceptive journey and



https://www.flickr.com/photos/27302727@N03/8556257915
https://www.flickr.com/photos/27302727@N03
https://creativecommons.org/licenses/by-nc-sa/2.0/?ref=openverse

Aur Guiding Process - The SBC FlowChart

A process of divergence and convergence, iteratively exploring broadly,
then deciding how to act in order to address a specific design challenge.

PHASE 1: DEFINE PHASE 2: DESIGN & TEST PHASE 3: APPLY

v
DISCONTINUE

Three key phases: (1) Define, (2) Design and Test, and (3) Apply

linked by transitional stages where the strategy is developed and refined.
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/ Where we went

Republic of the <
Philippines
e Represented each island group
e : \E‘ Camarines Sur, Luzon in the Ph|||pp|ne5
5 — Mix of urban area and rural areas,
T "? w\ Christian and Muslim areas
w1 ﬁa e Local core design team from

5;7

L]

Cebu Province, :
" Visayas regional POPCQI\/I,
ReachHealth field staff and

researchers

,
Zamboanga City,
Mindanao p
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Study in Numbers

Define
Phase 1:
Intent

Define Design Test Test
Phase 1: Phase 2: Phase 2: Phase 2:
Discovery |deation Sprint Toolkit

66
50|50} 8

respondents solutions 1 O testing toolkits
prototypes

participants
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Themes and Insights
from the Discovery Research



Diving deeper into a woman'’s FP journey

What are the key decision points before discontinuing?

| independently seek out | gain some knowledae | take advice from others | talk to my husband about
FP and contraceptive agn d information abogt about which method | my decision and provide | obtain the FP
information from —> . —» should use. | make my — information. | want to seek —» commodities and start
. contraceptive methods L ) . . .
peer/family member or and EP own decision to use either his opinion or using them
health worker contraception permission

!

| use the FP commaodity for
a while in this
experimentation period

No
| continue using the FP

method

| continue using the FP
method

*Rare cases

| have a conversation with

| choose to discontinue if my partner (if applicable)  vyeg
side effects are perceived <€— on whether | should <
to be serious continue using it, switch to

another, or stop

. : J
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Understanding the factors leading to discontinuation
Short term discontinuation VS long term discontinuation

Confident in FP in
Easier to address general

FORGETTING TO TAKE
FP (INGESTIBLES)
DESIRE TO TRY NEW FP LACK OF SEXUAL
BRANDS (SAME GENRE) ACTIVITY
LACK OF FP
COMMODITIES
DESIRE TO TRY NEW FP
GENRE

Short Term
Discontinuation

Long Term
Discontinuation

STRESS/ANXIETY

AROUND FP
LACK OF PROPER SIDE EFFECTS
GUIDANCE OR ADVICE

Not confident in FP in Complex to address

general

ThinkPlace @ Centrfor Communicton ERTI Brea'ﬁ'&'}c’u‘gﬂ no 11
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A woman’'s community of influence

Her go-to channels for information and support

[EN {2

Confirmatory
influence

Experiential &
gossip influence
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/Strengthening the user-provider relationship

for easy access to expertise and commodities

L4
L 4
L 4
L 4
L4
L4

Confirmatory
influence

*
*
*
*
*
*

Experiential &
gossip influence

)USAID &, ThinkPlace @ FIRTI  55hat g

Ay,
ll B/ FROM THE AMERICAN PEOPLE Programs* ~ |NTERNATIONAL  FORSOCIAL & BEHAVIOR CHANGE




Testing Prototypes
in the Design & Test phase



10 prototypes developed from 50 ideas generated

for 3 user groups: 1) Users, 2) Influencers and 3) HCPs

A: Awareness & B: Trialability & . .
Experimentation C: Consistency & Support

Al ‘Should | Trust’? B1 | MyFP Book (Individual C1 ‘Speakeasy’ Remote
Checklist Case Booklet) Consultation
A2 Busting Common Let's Talk About Family c2 Trusted and Credible
Beliefs in the B2 Planning Peer Support Network
Community (Conversational Cards)
‘Check Your Bias’
Anonymous Boxes - 'Switching is Normal' C3 | Mirror
A3 Answered by HCPs B3 Comms Material
‘Anytime Anywhere’ DIY
B4 | checker

Methods used: Key informant interviews, intercept interviews, observations

Programs" INTERNATIONAL FOR SOCIAL & BEHAVIOR CHANGE
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Prototypes cater to the following needs:

e Enable clients to identify their concerns
e Provide easier channels to communicate between provider-client

e Increase skills of HCWs to:
- discuss preferred versus available methods
- discuss side effects with clients before they are ready to quit and offer alternatives

- address concerns without offending clients who have deep-seated beliefs
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Teleconsultation Script Anonymous Family Planning Question & Answer Box

Busting Common Beliefs Card

e ‘ - 5 —— .
) TsisMIS
y SN Common Belief — “w

OR FACT?

Ly R, , ¥ Anytime, Anywhere
Conversation Cards B Lo 4 Symptoms Checker




Revised Prototypes
for testing toolkits



@d prototypes for the Prototype Testing Toolkit

To be shared with stakeholders to adapt to their own country context

l ANONYMOUS FAMILY l

PLANNING Q&A BOX

AW EETS
L

My Family Planning Journey Book
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Revised prototypes for the Prototype Testing Toolkit

To be shared with stakeholders to adapt to their own country context

Co-'l'rammg ool for Familg Plannmg

{Eusaip

Reassurance

When a patient experiences
side-effects linked to her contraception
use, such as weight gain, spotting,
nausea or headaches, what do you tell
her ?

Could you do something differently ?

Each participant should answer.

Breakthrough g, @
| 5

HCP Co-Training

PARTNER ASKS

Have you ever switched
methods?

we deC‘de 0

n did
Whe farnily

start using
P\an n'mgz

Why and how was it like?

Why did we decide tO do

sol

B

Couple's Night Game
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Revised prototypes for t

he Prototype Testing Toolkit

To be shared with stakeholders to adapt to their own country context

lencing pain OF
Ave you experien p
discoljmforTolueTb con’(’race\oﬁon

Normalizing
side effects &
switching

A

worked ?or me!

( #Let'sTalkContraception ) ( #Let'sTalkContraception )

Conversation
Starter Social
Media Stickers

( #Let'sTalkContraception )
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Key Takeaways
for programmers



Key Takeaways

e |t's all about side effects. They are a barrier to initial use and to continued
use.

e There are limited means to support clients during their FP use and they
are often not encouraged to return if they have a problem.

 Providers need more support to effectively prevent discontinuation
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Key Takeaways on the Prototypes

e Tools and approaches that are easily integrated into the current workflow

are more easily accepted

— Instead of asking “How can we scrap it?” think more about “How can we tweak it?” and “what
would work for your context?”

e Our clients know what they need—we have to listen to them.
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Let's continue to put
women at the center
of their FP journey.



https://www.flickr.com/photos/27825503@N04/16098440224
https://www.flickr.com/photos/27825503@N04
https://creativecommons.org/licenses/by-nd/2.0/?ref=openverse
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Thank You

For more information, please contact:

Billie Puyat Murga
billie@phreachhealth-ccp.org

Link to the presentation: https://breakthroughactionandresearch.org/wp-content/uploads/2022/11/Understanding-the-Filipina-Womans-FP-Journey.pdf

@ www.breakthroughactionandresearch.org

@ @BreakthroughAR @ @Breakthrough_AR ﬁ[@ @breakthrough-action-research

This presentation is made possible by the generous support of the American people through the United States Agency for
International Development (USAID). The contents are the responsibility of Breakthrough ACTION and do not necessarily reflect
the views of USAID or the United States Government.
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https://breakthroughactionandresearch.org/wp-content/uploads/2022/11/Understanding-the-Filipina-Womans-FP-Journey.pdf

