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INTRODUCTION
COVID-19 vaccines were introduced in Liberia in 
March 2021 to an initial slow uptake. This study 
examines potential social and behavioral 
determinants of COVID-19 vaccine acceptance 
prevention behaviors among adolescents to inform 
effective COVID-19 programs/policies.
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Intentional COVID-19 messaging for women with 
more non-traditional gender views and COVID-
19 radio messages for men could improve 
COVID-19 vaccine acceptance and uptake.

METHODS
1.Bong: 385 female, 388 male adolescents. Bomi: 203 female, 190 male adolescents. Gbarpolu: 193 

female, 296 male adolescents
2.Quantitative, cross-sectional household health survey among married/in union adolescent girls and 

unmarried adolescent boys and girls (ages 15–19 years)
3.One model for participation in more than one COVID-19 prevention behavior and one model for vaccine 

acceptance were estimated to assess predictors of these outcomes while controlling for potential 
confounders.

RESULTS

Persuasive messaging around 
COVID-19 vaccination and 
prevention is critical. Gender 
is a cross-cutting issue that 
should be included in all 
adolescent programming. 

Radio programming might 
prove effective for COVID-19 
prevention behavior 
messaging targeted at male 
adolescents. 

Female adolescents with the lowest 
vulnerability and male adolescents with no 
formal training and with the lowest standard 
of living were less likely to participate in at 
least one COVID-19 prevention behavior, 
suggesting a need to target COVID-19 
prevention messaging to these groups to 
increase prevention behaviors.


